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Before we begin, some ground rules.



Don’t Confuse Societal Trends
with Generational Trends



Don’t Life Stage Differences for with 
Generational Differences



And remember, 
this is more about us than them



What’s all the fuss?



The Birth of the Teenager in the 20th Century



The 21st Century Brings the Concept of the “Emerging Adult”

Five Milestones:
• Completing School
• Leaving Home
• Becoming Financially 

Independent
• Marrying
• Having a Child

In the recent past the majority had hit all of these goals by age 30, today very few 
have reached these goals by age 30, nor would some find it desirable to do so.



Millennials:
• Born after 1980.
• Currently age 35 and under.
• 18-35 year olds are 24.5% of population.
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Size of Age Range in 2004 vs. 2014
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Over 9M more people 
in this age category 
than in 2004
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Overall 24.5% of Total U.S. Population

A sizable chunk 
are hitting family 
building years.



• Diverse, Expressive and 

Optimistic

• Driving a Social Movement 

Back to the Cities

• Struggling, But They Have an 

Entrepreneurial Spirit

Some General Observations that Hold Up:
Key Findings from Neilsen’s 2014 “Millennials –

Breaking the Myths” Report



• Deal Shoppers and Desire 

Authenticity

• Connected and Want the 

Personal Touch

Some General Observations that Hold Up:
Key Findings from Neilsen’s 2014 “Millennials –

Breaking the Myths” Report

http://www.nielsen.com/us/en/insights/reports/2014/millennials-breaking-the-myths.html

Link to the full report:



Top Markets for Millennials vs. Boomers



Greater Concentration of Millennials in the Western U.S.



Wealth (Income Producing Assets) by Generation

Over 70% of high net worth individuals 
are baby boomers or silent generation.



Top Markets for Wealthy Millennials vs. Boomers

The geography 
of wealth shows 
fewer age 
differences.



Hold on, why do we care again?
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Number of Active Snowsports Participants by Age Cohort:
1996/97 to 2014/15

Millenials (15-33) Gen X (34-49)
BB2 (50-59) BB1 (60-69)
Pre-boom (70+)

No significant change in the number of 
Millennials or Gen X participants in 6 seasons.
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Millennials are skiing/snowboarding at significantly 
lower frequency than older generations.



NSAA Millennial Study - 2015
A comprehensive examination on the state of 
the Millennial market in the U.S.

• Qualitative one-on-one 
interviews in select 
markets across the U.S.

• National in-depth 
surveys of both 
Millennial participants 
and non-participants, 
and families and singles.





NSAA Millennial Study – 2015 | n=2,215
Designed to provide statistically meaningful clusters of 
key potential visitor segments
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Millennials who currently ski tend to be more 
affluent and less likely to have kids.



NSAA Millennial Study - 2015
Probed a variety of topics related to snow sports 
participation, travel, and demographics
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Vacation time available but among more 
affluent some reluctance to take it.



NSAA Millennial Study - 2015
Also examined lifestyle and attitudinal information that 
could help craft meaningful strategies for outreach
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Less affiliated with party politics than any generation.
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Source:  2015 NSAA Millennial Study

Millennial skiers are socially liberal, non-religious 
foodies with a concern for the environment.



Social media use…27 year old
Employed Full time

Profile:



Technology use…24 year old
Employed Full time

Profile:





Initial impressions of skiing from non-
skiers/snowboarders



Initial impressions of snowboarding from non-
skiers/snowboarders



As a non-skier, what is your 
impression of skiing…

27 year old
Employed Full time

Profile:



Initial impressions of “resort”



Initial impressions of “ski resort”



Reaction to “resort”…
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Most are starting 
their kids on skis.
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These flows across 
sports would indicate 
that snowboarding has 
a very leaky bucket.
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Among current participants, lack of interest and time pressures are 
the big barriers.  For non-participants, lack of gear and cost are big.



Among those who don’t intend to introduce their child to 
skiing/snowboarding, what are some of the reasons why?



Skier/Snowboarder
, 56%

Non-
Skier/Snowboarder

, 44%



How much to you ski/snowboard?29 year old
Software Engineer

Profile:



What do you like most about skiing/snowboarding?



What do you like the most about 
skiing/snowboarding?

28 year old
Employed Full time

Profile:



What do you like least about skiing/snowboarding?



What about the sport resonates with you?29 year old
Software Engineer

Profile:
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Destination travel out of state only really climbs at $100K+.



Regional vs. overnight…26 year old
Consultant

Profile:
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Dropping out for one season or more can 
seriously reduce commitment levels.
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Not everyone starts young, especially 
true for emerging markets.



10%

4%

21%

18%

0%

5%

10%

15%

20%

25%

White, Non-Hispanic White, Hispanic Non-White, Non-
Hispanic

Non-White, Hispanic

P
e

rc
e

n
t 

R
e

sp
o

n
d

in
g

Percent Indicating They Introduced Themselves to 
Skiing/Snowboarding

Significant number of non-whites 
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On unconventional trial…32 year old
Professional

Profile:
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On skiing/snowboarding as a prestige sport…25 year old
Law student

Profile:
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information source.



What information sources do you use…34 year old
Parent

Profile:
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Everyone is seeking economical destinations, but 
important gender differences.
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What are you looking for in a destination?26 year old
Consultant

Profile:



29 year old
Software Engineer

Profile: What are you looking for in a destination?



What are you looking for in a destination?34 year old
Parent

Profile:
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Beyond snow, cost of ticket/pass the most significant 
barrier to participation, especially for young families.



Reasons friends cite for NOT skiing/snowboarding?



Why don’t your friends ski/snowboard…30 year old
Software Engineer

Profile:
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OTAs dominate, but 
AirBnB/VRBO prominent 
for more affluent.



How do you book your accommodations…29 year old
Employed Full time

Profile:
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Fear of injury dominates as a reason for not trying the sport.



What non-skiers/snowboarders think they might like.



What non-skiers/snowboarders think they might 
dislike.
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Most view 
skiing/snowboarding as 
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Initial Conclusions

• This generation is far too important to be dealt with 
monolithically.  

• There are commonalities, but young families in their 30s 
are very different from singles in their 20s. 

• The parent’s past history of skiing/snowboarding doesn’t 
guarantee the children will take up the sport.

• Appealing to young people who haven’t yet tried the sport 
has its challenges, but clear opportunities.

• The communication method and message matter.

• Which segment your area appeals to has a fair amount of 
specificity.

• Don’t underestimate their sophistication or potential.


